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[bookmark: _Toc183016371]Businesses impact on environment (Evaluate the impact of business activities on the environment A.D1)       
Businesses impose a significant amount of influence on the environment, which impacts negatively or positively depending on business practices and operational decisions undertaken by managers. Nowadays firms are liable to integrate sustainable practices with the objective to resourcefully contribute towards environmental degradation as their efforts impose a significant impact in reducing ecological damage to the larger extent. Manufacturing and construction companies have been strictly adhering to resourceful dimensions to cope with environmental damage (Lima, et al., 2021). Below is a discussion of various aspects that businesses must consider to contribute effectively towards sustainability.    
[bookmark: _Toc183016372]Level of pollution and its impact on the environment (Evaluate the benefits to contrasting organizations and the environment of available sustainable business practices B.D 2)
Manufacturing firms and construction companies have shifted their operational procedures with the aim of mitigating environmental pollution challenges that have become a significant concern. Production companies have been focusing on the usage of sustainable means within operations to manufacture greener products while avoiding fossil fuel emissions (Shahzad, et al., 2022). To minimize greenhouse gas emission rates companies have been emphasizing adopting renewable resources to firmly manage environmental wastage in the form of pollution. With the integration of technological measures value-added practices have been introduced within the production phase to minimize the higher levels of pollution emissions. 
[bookmark: _Toc183016373]Usage of raw materials in the manufacturing process (Analyze how business activities can impact the environment for contrasting Organizations A.M 1)
Manufacturing companies majorly emphasize consuming i.e. biodegradable and recycled materials etc. to minimize production wastes (Mishra, et al., 2023). Material consumption decisions are a significant aspect considered by production managers that significantly impact production practices. Production companies emphasize using renewable raw materials i.e. bio-plastic, recycled plastic etc. that support reducing production wastage and enable firms to emphasize resourceful production. With increased awareness regarding renewable materials companies have shifted their emphasis from traditional manufacturing practices to sustainable production dimensions. With the implication of sustainable materials resourceful production is performed that enables firms to effectively contribute towards environmental degradation. 
[bookmark: _Toc183016374]Indirect costs of poor environmental approach (Analyze the benefits to contrasting organizations and the environment of available sustainable business practices B.M 2)
Indirect costs could adversely impact the business performance rate and raise challenges for a firm in accommodating stakeholders' expectations. While managing environmental obligations it is the strategic responsibility of companies to adhere to stakeholders' respective expectations. Indirect costs incurred during the production process including i.e. maintenance expenses, tax etc. could impact on firm's profitability rate. Meeting stakeholders' expectations requires the implication of sustainable measures however with poor decisions increased indirect costs could lead to higher operational expenses (Hasan, et al., 2021). To accommodate stakeholders' expectations i.e. dividend payments etc. requires an emphasis on resourceful strategies to accompany expected revenue. Due to inadequate environmental practices, stakeholders could get impacted which might raise challenges for businesses to maintain sustainable relationships with them. 
[bookmark: _Toc183016375]Measures to overcome environmental impact (Explain the influences behind business activities that can lead to pressures on the environment A.P 1) 
Firms execute resourceful measures with the objective of overcoming the environmental impact that could otherwise raise hurdles in managing ecological obligations. Production companies seek resourceful techniques to avoid environmental degradation. With the integration of a comprehensive recycling program usage of renewable resources is managed which helps in the production of sustainable products to accompany customers' expectations. With implication of sustainable distribution dimensions i.e. renewable transportation sources etc. helps in reducing fuel emission rates. Additionally, waste reduction strategies i.e. cost-effective approach etc. enable companies to effectively contribute towards environmental sustainability (Younis Ahmad Hajam, et al., 2023). Below elaboration is an overview regarding significant operational aspects that firms consider to avoid environmental degradation. 
Procurement practices (Explain how contrasting business activities can impact the environment A.P 2) 
Manufacturing companies emphasize adopting sustainable procurement measures while undertaking purchasing decisions for raw materials. Making contracts with sustainable suppliers who are well-recognized industry-wide could assist in obtaining the resourceful and quality amounts of inventory that could be used within the manufacturing phase to execute sustainable production. With selection of the right supplier helps companies to significantly contribute to mitigating environmental concerns (Zhan, et al., 2021). Further packaging and distribution of raw materials from suppliers to firms comprised of environmental degradation. However, sustainable packaging initiatives and the implication of renewable transportation services would assist companies in mitigating waste at the pre-production phase. 
Waste management (Explain sustainable business practices available to contrasting business organizations B.P 3)
Manufacturing companies consider sustainable decisions to avoid wastage that could lead to environmental degradation. Production companies rely on the demanded manufacturing of goods as per placed orders of customers that enable them to balance overstocked items of inventory. Additionally, it helps in reducing overproduction and minimize operational costs. Through the integration of waste packaging and by utilizing reused materials higher extent of wastage is managed. With recycled materials environmental wastage is minimized. With renewable packaging dimensions, product wastage could be avoided. Waste management is an essential component throughout each phase of the business i.e. inventory management, production phase, distribution of manufactured items etc. among end consumers (Schmidt , et al., 2024).  
Consumers behavior  
Adhering to environmental policies and executing sustainable measures is an essential phase for businesses to change customers' choices and preferences. With ethical marketing dimensions, customers are demonstrated with significance of using sustainable products being manufactured through adequate means (Peterson, et al., 2021). Additionally, it is necessary for businesses to understand consumer buying trends to identify their priorities that assist businesses in restructuring their manufacturing practices into consumer-oriented patterns. Manufacturing companies could inform customers by making them aware and knowledgeable regarding ingredients, raw materials etc. they utilize within the production phase. By acknowledging consumers regarding the benefits of products their emphasis could be transformed towards the consumption of sustainable goods.  
[bookmark: _Toc183016376][bookmark: _GoBack]Evaluation of direct and indirect costs      
Poor environmental decisions undertaken by businesses are a primary source of increased direct and indirect costs for a firm. Reducing direct expenses i.e. laying off unskilled staff, avoiding resources that raise additional expenses etc. would support companies in reducing their production expenses while helping enterprises mitigate environmental degradation (Anne & Purnell , 2021). With transformed measures direct costs could be minimized that assist in accomplishing sustainable operational goals. Additionally, in-direct expenses could be avoided that lead to environmental damage. For i.e. equipment maintenance expenses are minimized with the purchase of new quality equipment etc. that enable production companies to minimize their costs. 
[bookmark: _Toc183016377]Benefits of sustainable business practices (Explain benefits to the environment of sustainable business practices available to contrasting business organisations B.P 4)
Sustainable business principles adhered to by firms could help them in supporting to adequately maintain resourceful relationships with business stakeholders (Koppiahraj Karuppiah, et al., 2023). Additionally, it enables companies to develop strategic industry reputations that assist in maintaining sustainable associations with stakeholders i.e. suppliers, investors, government, businesses, customers etc. It would enable the entity to attract additional investments that enable the enterprise to adopt sustainable business decisions. In addition sustainable business approach assists firms to adequately contribute towards environmental obligations. With the manufacturing of green products companies would be able to accommodate both environmental sustainability measures and corporate social responsibilities. 
[bookmark: _Toc183016378]Profits  
With increased awareness regarding the consumption of sustainable products, it becomes necessary for companies to adopt resourceful measures to adequately adhere to customers' expectations. Consumers prioritize quality and sustainable products for usage that demands integration of sustainable business practices (Rastogi, et al., 2024). Companies that transparently adhere to environmental obligations and emphasize on production of renewable products are able to attract existing and new audiences that potentially assist in improving business profits through increased sales margin of products. Profitability growth depends on how well companies adopt sustainable measures that support them in accommodating customers' expectations while presenting them with improved products that enable companies to generate higher revenue rates.   
[bookmark: _Toc183016379] Market share
Production companies that adopt integrity within production procedures are able to develop sustainable market reputations that help increase their market share across diverse markets (Diaz, et al., 2021). Manufacturing firms that sustainably contribute to stakeholders' expectations significantly raise their market share due to the increased ratio of customers who prioritize purchasing goods from their respective companies. 
[bookmark: _Toc183016380]Brand image
Brand image depends on operational decisions undertaken by businesses while accommodating customers' expectations. Manufacturing companies with resourceful strategies are able to accompany their audience through the integration of sustainable measures (Litos, et al., 2023). Brand reputation highly depends on the response rate companies attain from their customers. For sustainable brand image production, companies should adopt sustainable practices within the operational phase to ensure that customer satisfaction is improved. Additionally, industry ratings provided to companies demonstrate firms' brand image that they have maintained while competing across competitive markets. Meeting global sustainability trends enables firms to construct a positive reputation towards their stakeholders. 
[bookmark: _Toc183016381]Reputation      
A positive reputation for a production company describes how well they have attained sustainability. Operational measures being undertaken by firms demonstrate how they contributed to managing environmental obligations. Business reputation maintained by a company enables them to attract investors, customers etc. and considerably supports the firm in growing their business through increased profitability margin (Katrijn Gielens & Jan-Benedict, 2019). Production companies who have a higher proportion of audience describe their sustained market reputation.  
[bookmark: _Toc183016382]Customer loyalty and retention
Customer loyalty demonstrates sustainable measures being adopted by companies through improved decisions being implemented within the production of the products. Client retention depends on how significantly production companies have been able to fulfil their preferences through sustainable measures (Asma Ansary Asha, et al., 2023). With the manufacturing of green products firms are able to adhere to increased customer loyalty and retention.  
[bookmark: _Toc183016383]Competitive advantage shareholder wealth
To gain a competitive advantage sustainable practices contribute to a significant proportion of firms as those production companies that adhere to sustainable principles are able to effectively compete with those firms that don't initiate any sustainable measures (Li, et al., 2024) . Further with sustainable practices production firms are able to fulfil shareholders' expectations by improving the extent of profitability and revenue margin.         
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